
    Localism is alive and well in the nation's 119th broadcast market, and additional, labor-intensive

regulations and requirements will not provide any incentive to expand it.  Here are some examples of

ways we serve the local audience at KVLY & KXJB-TV, in Fargo, ND.

Local News/Local Issues Ascertainment:

    A combined staff of nearly forty news professionals produces three hours of local news, weather

and sports every day-sixteen and a-half hours every week-on KVLY, and two and a-half hours of local

news, weather and sports every day-fourteen hours every week-on KXJB.  Our news team covers a

huge geographical area, including most of eastern North Dakota, a large portion of western and

northwestern Minnesota and the northeastern corner of South Dakota.

 

   Contrary to suggestions that broadcast stations don't do enough to identify and cover issues

important to the local viewing area, our staff members engage in active ascertainment everywhere

they go, every day.  This includes organized coverage of local beats and communities by news

department staff, as well as the open eyes and ears of all station employees as they go about their

daily business.  Our staff members represent a wide cross-section of the community at large, and

they routinely quiz the people they deal with about the issues of importance to them.  No day goes by

without employees from all departments bringing in coverage ideas based on people they have

spoken to, meetings they have attended, or observations they've made in the course of their daily

lives. 

 

   At local television stations, "ascertainment" is an ongoing, daily activity for all employees, an

approach that vastly out-performs the previously mandated, formal cattle calls of local "leaders".

While the group approach can yield a laundry list of generic issues, it can't compare to the kinds of

concerns, opinions and ideas that come out of the one-on-one conversations with literally hundreds of

"leaders" and citizens our staff members engage in every week, week in and week out.

 

Community Outreach:

   Staff members of our television stations are heavily invested in the local communities.  Indeed,

many staff members, from all departments, participate in local service organizations and volunteer in

the service of a wide variety of local charitable organizations.  They also generously share their time

as resource people at local schools and colleges and in public forums.  That's just individuals, on their

own time.  Our stations organize and conduct charitable campaigns and events as well as sponsor

and promote dozens of community activities and fund drives every year. 

 

   Some examples:

   KVLY has organized and promoted an annual "Coats for Kids" drive every year for about twenty

years.  During that time, the station and its community partners have collected, cleaned and

distributed tens of thousands of "gently used" winter coats, caps mittens and scarves for the families

in the area who need them the most.



 

   In each of the last two non-election years, KVLY & KXJB have partnered with a local builder to

sponsor and promote a "Charity Home."  Proceeds from tours of the completed homes and additional

contributions from the stations have raised more than $57,000 dollars for the Fargo-based Roger

Maris Cancer Center.

 

   For several consecutive years, KXJB has been a participating sponsor and promoter of another

fundraiser for the Cancer Center called "61 for 61".  This campaign has also raised tens of thousands

of dollars for local cancer treatment facilities.

 

   Also for several consecutive years, KXJB has been a participating sponsor in a local promotion

called "Canstruction," which raises funds and non-perishable food supplies for local food pantries.

 

   In addition, both stations provide tens of thousands of dollars every year in valuable airtime for the

promotion of important community events, too numerous to mention here.  KVLY & KXJB on-air

personalities donate hundreds of hours each year to serve as emcees and spokespersons for those

civic and charitable events.  These include local Chamber of Commerce functions, fundraising galas,

dinners and auctions, and economic development forums, to name just a few.  Staff members also

take active roles in advisory boards for any number of local civic and charitable groups, including the

Big Brother-Big Sister program, United Way and Chamber of Commerce.

 

   In order to promote the kinds of events described above, as well as myriad other worthy causes,

KVLY and KXJB each air anywhere from 110 to 240 thirty-second public service announcements

every week.  Some of those are provided by the sponsoring organizations, but many are produced in

house by our own staff.

 

Political Free Time and Debates:

   Each election year, KVLY and KXJB offer candidates for federal and statewide offices in North

Dakota and Minnesota the opportunity to record two, two-minute messages to voters, free of charge.

Each of those messages airs once inside at least one newscast on each station.

 

   Also each election year, our stations offer time for hour-long candidates debates in a variety of

races.  We wish we could say challengers and incumbents all willingly agree to take part, but that isn't

always the case.

 

Local Sports Coverage:

   Besides local news and issues coverage, our stations aggressively program live local sporting

events.  KVLY has, for more than twenty years, been part of statewide coverage of five different North

Dakota State High School Activities Association tournaments.  These include football, hockey and



boys and girls basketball.  All tolled, that adds up to more than thirty-five hours of locally produced

sports.

 

   Additionally, our stations provide live coverage of at least three games each year featuring local

college and university football teams, and wherever possible local college or university basketball.

 

   Lest you think we concentrate only on athletics, KVLY has, for five years running, produced and

aired a 31-show season of a program called "High School Challenge", which showcases teams from

32 area high schools in a quiz bowl competition.  The show is widely popular with viewers and

sponsors, alike.

 

   These comments could go on and on, in even greater detail, but I hope the message is clear-as

local broadcasters, we are heavily invested in our communities.  We understand the responsibilities

that go along with the license, and we take them seriously.  The Commission can, if it chooses,

institute new, labor-intensive reporting requirements, and we will have to comply.  But the truth is,

they won't make us any more or less committed than we already our to our local markets.  In fact,

some of the proposed requirements will likely cause us to shift valuable staff time away from the

actual business of the stations to the clerical work associated with the reports.  All we ask is that you

listen closely to what we're telling you about our commitments to our communities.  If you do, we

know you'll realize that we are already delivering, on our own, what you are seeking.

 

  


